New Product Launches in Body Care for massage in
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In Massage Body Care
Launches claiming to have
more than 90% Natural Origin
Ingredients in Europe

Market trend: Massage Oil Gel |
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Convenience Beaut_y
Enhancing
% Growth 2022-2024 % Growth 2022-2024
Massage BO_dy Care_ Massage Body Care launches
Launchgs with a claim of claiming to have a Beauty
convenience such as easy of Enhancing claim additional to -
use in Europe massage such as firming in Europe.

Abrand of BASF — We create chemistry

*GNPD. Mintel search Body Care to massage in Europe.Netherlands 2019-2024



& & & F &F &F & &
3 Massage Oil Gel BT\,

SC-DE-24-ND-0115-003 Chemical Distribution

A brand of BASF — We create chemistry

Experience the convenience of the oil-gel texture, featuring a high viscosity
that melts into the skin for easy, mess-free application. An small amount
provides arich, nourishing experience, leaving your skin soft and revitalized.

Main Claims: Product Highlights:

Innovative texture oil-gel. |-| Plantacare® 1200 UP

Surfactant for extra-mild and daily cleansing with

Alternative to Silicone** o . :
solubilizing properties for emollients.

99.5 % Natural Origin content***

Rich formulation for a little goes a long way. lil Ceg esoft® PFO

Exotic oil from Passionflower and Shorea butter with
_ slow spreadability with high content of linoleic acid
Super food extract — helps skin to adapt to the especially suitable for barrier strengthening skin care
impact of pollutants products.With long term skin feel due to the slow
behavior.

High-viscosity texture melts on the skin when apply

Market trend: 1B Cetiol® J 600

Growth in Body Personal Slow spreading emollient which gives a luxurious,
+36% Care launches for long-lasting feel on the skin.
massage in Netherlands

N—>)-

2022-2024*

*GNPD. Mintel search Body Care for massage in Netherlands 2019-2024
* D’lite. Emollient maestro. Alternative silicone. Dimethicone 200 CST
*** Renewable Carbon % = Number of natural carbon atoms / Total number of carbon atoms (natural and non natural) X 100
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PASSPORT

NAME BTC

Massage Oil Gel

Chemical Distribution

FORMULATION NUMBER

SC-DE-24-ND-0115-003

A brand of BASF — We create chemistry

Ingredients % by weight  Function
A Water, demin. Aqua 1.00
Sodium Benzoate Sodium Benzoate 0.50 Preservative
Citric Acid (50% solution) Citric Acid 0.50 Neutralizing Agent
Plantacare® 1200 UP Lauryl Glucoside 2.00 Surfactant
Glycerin Glycerin 26.00 Humectant
B Cegesoft® PFO Passiflora Incarnata Seed Oil 15.00 Emollient
Cetiol®J 600 Oleyl Erucate 14.00 Emollient
Myritol® 318 Caprylic/Capric Triglyceride 30.00 Emollient
e . Sqgisandryl®LS 9905 Schisandra Chinensis Fruit Extract 0.30 Active Ingredient
Coconut Oil (Gustav Heess) Cocos Nucifera (Coconut) Oil 10.00 Emollient
'E‘)S_TECTI Lavender Oil (Dullberg) Lavandula Angustifolia (Lavender) Oil 0.70 Fragrance
I-ge
PH VALUE (23°C)
4.9 1. Prepare phase A: Water and Sodium Benzoate are premixed. 2. Afterwards add Citric Acid 50% and Plantacare 1200 UP and heat the premix to 45°C. 3. After
VISCOSITY (Brookfield; RVT; spindle 5; 10 rpm; 23°C) reaching 45°C and being completly liquid add Glycerine and heat the mixture again to 60°C. 3. Prepare phase B and heat seperatly to 70°C. 4. Disperse phase A
32.000 mPa s with high dispersion rate and add slowly phase B to it. 5. Afterwards homogenize for 30s with Ultra Turrax.

¥q GuideTp |

Avoid including alcohols.
They destroy the gel network.
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